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IMPORTANT ASPECTS OF TEACHING BUSINESS INTERCULTURAL
COMMUNICATION IN A FOREIGN LANGUAGE

Kamilova Durdona Kozimdjanovna
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Senior teacher of the Department of
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Annotation: The article is devoted to the important aspects of teaching business intercultural
communication in a foreign language. The role and necessity of learning a foreign language,
in particular English, in the business environment is considered, and to overcome the barrier
in business intercultural communication, some techniques and directions for overcoming it are
considered. For the formation of an effective business dialogue when teaching a foreign lan-
guage, situational role-playing games, problem-solving tasks, exercises to fill information holes,
etc. are important.

The author also suggests the main methods of studying business English, taking into account
the national and cultural identity of communicants in international business contacts.

Key words: professionalism, business contact, written and oral contact, cross-cultural
communication, business writing, etiquette, official style.

YET TUWINJA BU3HEC MAJTAHUATIAPAPO MYJIOKOTHHM YPTATUIIIHAHT
MYXHUM KUXATJIAPHU

KamuiioBa lypaona KozumaxanoBHa

_Hasnar 60)KX0Ha KYMUTaCMHUHI BOXXXOHA HUHCTHTYTH,
VY36ek Ba XOprkuil THIUIAp Kadeapacu KaTTa YKUTYBUUCH.
durdona8324@mail.ru

AHHoTanusi: Makona 4yer Twiuga OW3HEC MaJaHUATIApapo MYJIOKOTHHM YpraTUIIHUHT
MYXHUM JKUXaTJapura OarulUIaHraH. bu3Hec MyXUTHIa 4YeT TWIMHH, XyCyCaH WHIVIM3 TUJIMHU
YPraHUIIHUHT YpHU Ba 3apypHUsTH KYpHO YMKWIAAW Ba OM3HEC-MaJaHUATIApapo MYJIOKOTAAru
TYCUKHU OapTapad KWIUII y4yH aiipuM MeTou1ap Ba WyHanuuuiap Kypub yukuiaaau. Yet Tuiau-
HU ypratumiga camapaii UIIOUIAPMOHINK MYJOKOTHHU IIAKIUIAHTHPHUIN YUYH Ba3sUSTIH POJLIH
YitnHIap, MyamMMoiH Basudanap, ax00poT TEHIMKIAPUHU TYIAMPHUIN MAIIKIapH Ba OOIIKaiap.
MYyXUM axaMusTra sra.

Myamud, uryHUHIIEK, Xaakapo OM3Hec ajoKajapuia KOMMYHUKAHTIApHUHT MIJIIUI Ba Ma-
JAHUN Y3Ura XOCIUTMHU XMcoOra oiraH xoija OM3HEC MHIVIM3 TWIMHM YPraHUIIHUHT aCOCHH
yCYJUIApUHU TaKJIN( KUJIAIH.

KamuT cy3nap: npodeccruoHaivk, OU3HEC ajlloKa, OF3aKd Ba €3Ma aloka, MaJaHUATIapapo
MYJIOKOT, XU3MaT XaTH, ITUKET, paCMHUI yci1yO.
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BAKHBIE ACIIEKTbBI OBYYEHUA JEJIOBOMY MEXKYJIBTYPHOMY
OBIEHNIO HA UHOCTPAHHOM A3bIKE

Kamunoa /lypaona KozumaxanoBHa
TamoxxeHHbI UHCTUTYT ['0CyapCcTBEHHOTO
TaMO)KeHHOTO KoMuTeTa PecryOnuku Y30ekucraH,
CTapIIuii mpenojaBareb Kadeapsl

Y30€KCKOTO U HHOCTPAHHBIX SI3BIKOB
durdona8324@mail.ru

AnHoTanusi: CTaThsl MOCBSIIEHA BaXXHBIM aclieKTaM OOy4YeHHs I€JI0OBOMY MEXKYJIbTYPHOMY
OOIICHUIO Ha MHOCTPAHHOM si3bIKe. PaccMoOTpeHa poib U HEOOXOAMMOCTh M3YyYEHHUs WHOCTpPAH-
HOTO $3bIKa, B YaCTHOCTH aHIIMIICKOTO B JIEJIOBOM cpeie, a AJsi MpeojofieHus 6aprepa B Je-
JIOBOM MEXKYJIBTYPHOM KOMMYHHKALIUU PACCMATPUBAKOTCS HEKOTOpBIE IIPUEMBI U HAIIPABJICHUS
o ero mpeogonenuto. s chopmupoBanust 3HPEKTUBHOTO NETOBOTO auajora mpu oOydeHUu
HHOCTPAHHOI'O A3bIKa BaKHBI KaK CUTYAllMOHHBIC POJICBLIC UI'PLI, 3a/1a4d Ha PCHICHUC HpO6J'I€M,
YIOpa)KHEHUS Ha 3aroJIHeHne MHPOPMAIIMOHHBIX ABIP U Jp.

ABTOpPOM TaKXke MPeUI0KEHbI OCHOBHBIE METOIbI M3YUYEHHS JIJIOBOTO aHIIIMHCKOTO C y4&TOM
HAI[MOHAIILHO-KYJIBTYPHON MPUHAANIEKHOCTH KOMMYHHUKAHTOB B MEXHAIIMOHATIBHBIX JEIOBBIX
KOHTaKTaXx.

KuroueBsble ciioBa: npodeccroHann3m, JAeT0BOM KOHTAKT, MICHbMEHHBIH U YCTHBIN KOHTAKT,
MEXKYJIBTypHOE OOIIEHHUE, JISITIOBOE MHUCHMO, STUKET, O(DHUIIMATLHBIA CTHIIb.

In modern society, especially necessary for people to understand various business situations,
oriented in the rapid flow of scientific and political information who logically, think critically, and
make sound decisions. Consequently, the role of a successful career has increased significantly.
A successful career involves the movement of the individual in the space of organizational
positions, with a consistent change of status, socio-economic status, with the mastery of values
and benefits. The concept of “career” is widespread in the United States and is associated with
such concepts as “success”, “status”, which are only positive emotional connotations. Another
equivalent term for “career” is “promotion”. [ 6, p.14]

In Uzbekistan, until recently, there was a different tradition of using the word “career”,
coupled with the concept of “careerism” as the pursuit of success in official, scientific and other
activities in the name of personal well-being. Today, the concept of “career” implies success,
activity, moving forward and up, achieving peaks and significant goals, and competing with
competitors.

The essential characteristic of a career is defined not only and not so much as promotion
through the official steps, but also as the process of realizing a person’s self, his capabilities in
the conditions of professional activity. High professionalism is an important, but not the only,
dominant factor of personal and professional development associated with successful career
advancement. The main feature of the highest degree of professionalism is the “exit of a person
beyond the profession”. Thus, professionalism is a kind of qualitative characteristic of a person.
Only by realizing himself as a person, a person acts as a real creator of his career. [7, p.23]

For a successful professional, and even more so for a manager, it was considered prestigious to
speak a foreign language to interact with foreign colleagues and read literature in the specialty. In
the context of increasing globalization and the expansion of cultural, professional, and industrial
contacts, professional improvement at the level of world standards is necessary. Therefore, there
is an increasing need to train successful specialists and managers who have mastered not just
a foreign language in general, but who have mastered the skills and vocabulary of business
communication in a foreign language, primarily English.

The ability to successfully conduct business negotiations, competently compose the text of a
business paper, and the ability to work with documents is the most important criterion for evaluating
any active member of society.[4,p.54]

Successful business communication is not so much a natural gift as a technology: methods of
establishing contacts, the ability to perceive a partner and adequately interact with him, possession
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of the means of verbal and non-verbal communication. These communication technologies require
systematic training.

Business communication is a broader concept of business written and oral contacts of various
kinds in different teams, including specific professional communication. Business communication
is implemented in the form of business conversations, negotiations, telephone conversations, and
letters.

Today, a significant part of business communication is carried out by e-mail. Business
communication can also include the preparation of a resume and conducting interviews when
applying for a job, as well as the preparation of advertisements.

To overcome the difficulties of business intercultural communication, it is necessary to conduct
teaching in the following areas:

— obtaining linguistic knowledge for the use of multi-level tools in achieving communication
goals;

— enriching with an encyclopedic knowledge of the professional thesaurus and socio-cultural
components of the specifics of the business culture of a foreign-language society;

— mastering the rules and norms of communication, knowledge of the conventions adopted
in different countries.[ 5, p.9]

Ignoring the socio-cultural, psychological, and cognitive aspects of business communication
training is unacceptable.

It is the immersion of students in especially provoked situations of business communication
that makes it possible to prepare future specialists for business intercultural communication.

It is important to teach students to distinguish different types of business communication styles,
although, in real life, style differences are not always clear. This distinction plays a special role in
written communication. When teaching written communication, it is necessary to remind students
the difference of standards in different cultures due to differences in the assessment of themselves
and the world around them, differences in the distance of power. In Anglo-Saxon cultures, a clear
structure of business writing was adopted, which has the following characteristics: a polite tone, a
positive orientation, and a democratic style of directives and regulations:

We are happy/happy to let you know...We look forward to your response.

Because the design of business letters, although it has certain trends and standards, but is not
uniform in different companies, it is necessary to take into account the samples of correspondence
of a particular company for the assimilation of its corporate standard. At the same time, the classes
teach the generally accepted structure of business letters.

Unlike oral business communication, the vocabulary of business correspondence is often more
formal. The formal style is considered by many to be outdated, and it is characteristic to politely
and carefully formulate ideas using clichés and long phrases of an impersonal nature. Grammar
and punctuation are important. In emails, this style only applies if there is serious content, such as
when filing a complaint. Business letters in American culture are less formal. However, it is more
appropriate to keep a neutral style in your letter, while in your response you should adhere to the
partner’s style, but do not make it either too familiar or too bookish.[8]

Great Britain is a country where etiquette and tradition play an important role in all spheres
of life, especially in business communication. To give the impression of a reliable partner, you
need to choose the right style of communication with the addressee, using cliches of formal and
informal styles inappropriate situations. Often, the interlocutors quickly switch to an informal
style, but the initiative should come from a business partner.

Students should develop exercises on the grammatical features of business English. It is
important to teach how to write business letters correctly, to teach the rules of conducting business
conversations with partners.

For business letters, it is important to work out such cliches:

This is to certify/notify/inform/ confirm...

We regret to inform/reject.

Please do not hesitate to contact/ request/inquire.

We offer an apology for the delay/ failure.

It is necessary to introduce students to typical abbreviations, such as:

PS (post scriptum), En/enc (enclosed), Re/ref (reference), RSVP.

The neutral or standard style is most typical for professional business emails and regular emails.
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Informal style is most typical for friendly communication, so the letters are often very short and
include personal news, funny comments, etc. This style is closest to everyday oral speech due to
the inclusion of everyday words, colloquial phrases, and simplified grammatical design.

The English language of business communication is a complex and very dynamic phenomenon.
On the one hand, it is a mutually conditioned unity of different registers of oral and written speech.
On the other hand, it is a set of communication skills necessary for conducting presentations and
competent writing of business letters, fruitful participation in negotiations, and business meetings.

Cultural and speech strategies of business communication include several techniques that
ensure the overcoming of communication barriers:

- establishing ethical and sexual equality through the use of gender-deprived (non-sexual)
words: “stewardess”, “stewardess”, “chairman”, “chairman”, cchairwoman”;

- establishing the priority of the democratic style of communication between the boss and
subordinates;

- use of the “non-categorical” speech strategy;

- masking the order as a question (instead of: “Do it differently!” “Could you do it any other
way?”);

- masking the ban as a request (instead of: “Don’t do this!” — “Please stop doing this”);

- use of the passive voice instead of the real one (instead of: “I want to do this “I want it to be
made”);

- the use of words with positive semantics is appropriate linguistic resources, with negative
semantics (instead of: “We cannot deliver the goods by Friday We can deliver the goods on Friday”);

- use speech strategy “beliefs”:- using a subordinate clause instead of a simple one (instead of:
“The company enjoyed record sales last year. It lost money”- “The Company enjoyed record sales
last year, although it lost money™);

- using concrete data instead of abstract words (instead of: “a significant loss” — “a 53% loss”);

- the use of lexical and grammatical constructions that express the position “your view point”
(instead of: “I am happy to tell you” — “You’ll be happy to know”).

[3, p.184].

Over the past two decades, methodological research focused on the study of business language
has evolved from a purely linguistic interpretation of this phenomenon as a special sublanguage
with a certain system of terminology covering a particular area of economics, to the interpretation
of business language as communication in certain areas related to economics. It is important to
note the significant cliched nature of the English language of business communication and the
widespread use of nominative lexical units that denote specific objects of this communicative
sphere [9].

The study of the English language of business communication developed from the study of
terminology in specially organized texts; exercises to activate the vocabulary, which was mainly
reduced to questions on understanding the content of the text (comprehension reading) and
memorizing randomly selected language units and structures, in the direction of tasks related to
real business situations.

Business communication may carry out in different speech forms, but most often in dialogue.
Effective dialogue can be achieved with a combination of language knowledge and spontaneous
dialogue skills. These skills can be formed on such types of communication activities as situational
role-playing games [2, pp. 247-257.], problem-solving tasks (case-method) [1, p.33], exercises to
fill information holes, etc.

When learning English for business communication, the following difficulties can be identified:

- the difference between the language of business communication and the general language
(General English);

- the gap between the Uzbek-language and English-language pictures of the world. In the
Uzbek-language vision of the world, the concepts of “business”, “income”, “interest”, etc. For
many years, they have been on the periphery of perception; while in the English-language picture
of the world, these, and other concepts are very significant, organizing elements in the reflection
and evaluation of the surrounding reality. [10, p.156-165.]

National and cultural identity has a great influence on the perception of international business
contacts. The stable attitude of the perceiving subject (positive or negative) to the ethno-cultural
group, the representative of which is the interlocutor, accordingly transferred to the object.
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The future specialist, who will live and work in a global world, should be prepared for cross-
cultural communication and understanding of the peculiarities and difficulties of cross-cultural
communication. In the global era, when elements of management, marketing, advertising, and
business etiquette have penetrated all spheres of life, it is especially important to take into
account the peculiarities of intercultural communication and strive to penetrate deeper into the
mentality of other peoples through serious mastery of their language, reading literature, and direct
communication.
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